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July 2016
Patrick Morrell - Trading Manager



§  C4’s ethos – Born Risky
§  Performance & Programming
§  All 4
§  Essential Marketing Partner

Agenda



What we’re about





Audience Reach

Source:		BARB.	01-01-15	-	31-05-15.		REACH	CONDITION	=	3	MINUTE	CONSECUTIVE	REACH.	
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Channel 4 Sales offers efficiency at scale…

Source:		BARB.	01-01-15	-	31-05-15.		SIZE	BASED	ON	AVERAGE	VOLUME	(000s).	
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100 TVRs with Channel 4 reaches a bigger 
ABC1 Adult audience than ITV or Sky…
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C4 Sales ITV Sales Sky Sales

Source:		BARB	/	K2.		100	TVR	CAMPAIGN.		4	WEEKS.		040515-310515.		
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Channel 4 Sales is efficient in reaching light 
viewers

Source:		BARB	/	DDS.		MAY	2015.		INDEX	100	=	ALL	ADULTS.		SKY	SALES	INCLUDES	FIVE.		
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C4 Sales had the strongest performance in 2015

Source:	BARB	/	DDS;	Jan	to	date	2015	plus	forecast	

Full Year Sales House 
Analysis	



Programmes driving Channel 4’s strong performance in 
2015	

First	Dates	 The	Island	 Gogglebox	
SAS	Who	Dares	
Wins	

Humans	
Secret	Life	of	4	
Year	Olds	 Walking	the	Nile	TFI	Friday	
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Personalisation – Coca Cola



“My Burberry personalisation 
boosts sales by 55%”





Shorts on Channel 4
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Eye-tracking Results



Rimmel & Educating Binky



Innovation



Music UK\Years & Years
\Teasers

• Years & years?

Live



Contextual



Premier Break
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Thank you!




