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Source: BARB. 01-01-15 - 31-05-15. REACH CONDITION =3 MINUTE CONSECUTIVE REACH.



Source: BARB. 01-01-15 - 31-05-15. SIZE fvi.‘



100 TVRs with Channel 4 reaches a bigger

ABC1 Adult audience than ITV or Sky...
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Source: BARB /K2. 100 TVR CAMPAIGN. 4 WEEKS. 040515-310515.
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Source: BARB /DDS. MAY 2015. INDEX 100 = ALL ADULTS. SKY SALES INCLUDES FIVE.




C4 Sales had the strongest performance in 2015

Adults
C4 Sales ITV Sales Sky/C5 Sales ABC1Ads

1634 Ads

Source: BARB / DDS; Jan to date 2015 plus forecast
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On Demand Now On Soon

Recommended bg 4 Parental Conttols@
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Personalisation - Coca Cola




“My Burberry personalisation
boosts sales by 55%”
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Eye-tracking Results
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