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An Array of Choices

Contact Strategy 2.0

Integrated muiti-channel marketing
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Typically the percentage of sales made

first contact, 2%

second contact, 3%

fiftth to twelth contact,
80%

third contact, 5%

fourth contact, 10%
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Outbound v Inbound

Outbound

* Direct mail, advertisements, spam,
telemarketing "

Inbound - Content Marketing
* Blogs, podcasts, video, eBooks

- .Technical articles, project stories, CPD




Decision Making Process
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http://www.flickr.com/photos/pietdevriendt/111889925/
http://www.flickr.com/photos/pietdevriendt/111889925/
http://www.youtube.com/
http://www.youtube.com/
http://www.linkedin.com/home?trk=logo
http://www.linkedin.com/home?trk=logo

Construction Journal Readership

In construction more read online
publications than hardcopy magazines &

journals

News
2% 28% | [9)

[cees)

Hardcopy journals are used more for
browsing. Online used as a reference.

All age groups have similar reading habits, but
there are variations across the professions.




Role of the Website
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Construction Industry and
Social Networks

Those aged 36 - 55 are more active on social media for work than
other age groups.

The most popular time of day to access social networks is between
12.00 and 2.00pm

GENERATIONY 31%

12
GENERATION X  54% < .2




Construction Industry and
Social Networks

More than a half of construction decision
makers use social networks for work.

More than a third of construction decision
makers anticipate increasing their social
media usage for work in the next 12
months.




Construction Industry and
Social Networks

LinkedIn is the most used n
network.

Google+ is the most popular for
finding product information. L 4




How to proceed
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Construction Media Index

Price: £250.00 + VAT

Construction Media Index 2015
Merchant Communication Channels

Published September 2015

Price: £250.00 + VAT

Construction Media Index 2015 Price: 300,00 + VAT
Housebuilder Communication Channels

Published September 2015
W Construction Media Index 201 Price: 300,00 +VAT
. Contractor Communication Channel
Published September 2015 y
Construction Media Index 2015

V Engineer Communication Channels

Published September 2015

Price: £350.00 + VAT

Construction Media Index 2015
<, Ca; Architect Communication Channels

Published September 2015
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Sponsors
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ridgemount pr marketing

WE HELP COMPANMIES GROW

We supply demand.
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http://mra-marketing.co.uk/
http://mra-marketing.co.uk/
http://www.ridgemountpr.co.uk/
http://www.ridgemountpr.co.uk/
http://www.thecharlottestreetagency.com/
http://www.thecharlottestreetagency.com/
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www.cadvantage.co.uk

www.cadvantage-blog.co.uk

@CompetitiveA

Chris Ashworth Linked

companies/competitive-advantage

chris@cadvantage.co.uk

@CompA Ashworth ._ cadvantagemarketing

01276 503539 You{ll) user/CadvantageConsult/videos

Competitive Advantage Consultancy Limited
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mailto:chris@cadvantage.co.uk
https://twitter.com/CompA_Ashworth
https://www.youtube.com/user/CadvantageConsult/videos
https://www.youtube.com/user/CadvantageConsult/videos

