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PR and Advertising

Can you tell the difference?



Some definitions

Public Relations is the discipline which looks after 

reputation, with the aim of earning understanding and 

support and influencing opinion and behaviour. 

It is the planned and sustained effort to establish and 

maintain goodwill and mutual understanding between an 

organisation and its publics.



Some definitions

What is advertising?

In its simplest terms, advertising:

1. Identifies a current problem / opportunity for a product, service or corporate brand

2. Identifies the consumers who can best solve / create that problem / opportunity

3. Creates the most relevant and distinctive way of communicating to them in creative & media terms

Here is what some people have said when asked to explain it simply:

“Advertising is any paid-for communication overtly intended to inform and/or influence one or more people.”

Jeremy Bullmore, Director, WPP

“I do not regard advertising as entertainment or an art form, but as a medium of information.”

David Ogilvy

Increasingly, though, definitions of advertising have had to take on board new communications opportunities. The explosion of 

media channel opportunities, including social, have made the advertising environment much more complex.

Different media channels and different communications opportunities require different approaches.

Now agencies use a variety of different models of communication:

- persuasion

- engagement

- participation

- facilitation

- conversation
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There’s a lot to read…..

90% of the data in existence was published in the last 

two years

From the beginning of recorded time up until 2003, 

human beings created five exabytes of information

In 2011 we created the same amount of information in 

two days

In 2014 every ten minutes

Dave Turek IBM VP of High Performance Computing



Journal readership 

Base:  476

Source: Construction Media Index 2015

94% read industry journals



PR by the numbers



Use of social networks
Frequency of accessing social networks for work

90% use social networks

Source: Construction Media Index 2015



Use of social networks for work

Use of social networks for work: 

construction sector

96% of UK adults who are online 

have a Facebook account

25% using Twitter in 2015

49% using LinkedIn

Sources: Ofcom, emarketer, LinkedIn

Source: Construction Media Index 2015

UK  internet users: population  as a 

whole



Social media at work: Facebook



Being seen
Working with the algorithms

Facebook rewards engagement

And conversations

And relevance

It punishes overt sales messages

And repetitions

More engagement = more visibility

Great content = organic shares

Promoted posts boost engagement



User defined content
When you get it wrong



Information sources
Use of sources of product information and ideas Base: 455



Using the content – PPC&SEO



Advertising or PR? You decide

Product Collections

Sponsored updates

Sector Features

Custom Publishing

Boosted post



Creating the reputation

Display advertising

e-zines

TV / Broadcast

Contract publishing

Advertorials, 

sponsored content

Social media

Blog posts

Media partnerships

Video

Seminars and 

lectures

Press releases & features

Your

Story




